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Office of the Secretary 
Room 159 
Federal Trade Commission 
600 Pennsylvania Ave., N. W. 
Washingon, DC 20580 .d 

Dear Sirs: 

I would like to comment on the telemarketing calk which I receive. Not only are 
they an annoyance, but I can not understand why telemarketers are allowed to make these 
intrusive calls into a home where they are not wanted. 

The telemarketers do not pay my phone bill-I do, and I feel I should have some 
say-so as to the calls that are made or received on my phone. I am 75 years of age, and I 
tbink I speak for many elderIy people when I say that it is often difficult to get up and go 
to another room to answer the phone before it stops ringing. I also do not feel I should 
have to pay the extra expense of having caller LD. or cell phones, or another phone 
installed. Even though I have an answering machine, some of h y  friends or family do 
not like to leave a message because they know I would have to !pay for the return call. 

I hope something can be done to prevent these calls which are disrupting our 
lives. 

Sincerely, 

Alice M. Chitwood 
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Dear Sirs, Feb. 4,2002 

Please add my husband and myself to your kt of people that DO NOT 
want to be bothered by telemarketers. List us together as well as individuals. 
We both receive calk asking for him or myself. We really appreciate your 
efforts on trying to control or stop these annoying phone d s .  My husband 
gets up very early for work, His schedule requires him to get up at 1 :45m 
and the telemarketers call our house up to 9:OOpm nightly. 

Paul R. Dean 
Debra A, Dean 

228 

Sincerely, 
Debra Dean 



I 

, . 

3u get up from t6e dinner-table knowing it’s -rob- 
)ly somebody ‘you don’t know, seUing somet&ng 
)u don’t want Maybe it wakes you from.+ deep 
>m. 

If approved, the registry would give consmien 
the option of eliminating most telemarketing calk 
with a single call to the FTC It would be illegal for 
telema*rketers to call anyone who has added his 
phone number to the lit .  It may even give con- 
sumers flexibility to block telemarketing calls by 
industry or company. Thedetails won’t 
be worked out until after the com- 
ments are considered. 

“We’re interested in comments from 
-everybody,” says Howard Beales, director 

I the FIT’S consumer protection bureau. - 
The FTC received 4,000 comment letters or 

e-mails in the first week, the overwhelming 
majority of them favoring the proposal. 
Beales expects to receive a lot more between 
now and the March 29 deadline. 

The FTC is also encouraging comment from 
the telemarketing industry, which argues that videsalinkto ~ 

taxpayer dollars shouldn’t be spent to restrict theFTCcom- . communication protected by the First Amend- 
ment. The Direct Marketing Association estimates 

that a registry could jeopardize more than 6 million 
jobs and $668 billion in sales, 

Chances of the proposal passing? Beales is opti- 
mistic. “The commissioners don’t make a proposal 
like this lightly,” he says. “They could change their 
minds or make refinements based-on information 
that comes in during the comment period.” 

To-mail in comments, write to: Office of the Sec- 
retary, Room 159, Federal Trade Commission, 600 

Pennsylvania Ave. NW, Washington, D.C. 
20580. To e-mail, send kbmments to 

tsr@ftc.gov. Or go to the FW Web site 
(www. ftc.gov), where the “Proposed 

istry” icon links to a 
National ‘Do Not Call’ Reg- 

briefing on the new 
proposal and pro- 
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FTC Office of the Secretary 1/24/02 
Room 159 
600 Pennsylvania Ave. NW 
Washington, DC 20580 

Telemarketing Rulemaking - Comment 
FTC File #411001 

We would like to see a national telemarketing 
do-not-call ruling go into effect. 

We are bombarded with calls at all times of the 
day, especially at dinnertime, and even on Sundays! . 

If there is anything that we want, we will call 
for it. 

Thank you for your cobsideration in this matter. 

Shirley S, Anthony DeSantis 
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Office of the Secretary 
Room 159, Federal Trade Commission 
‘600 Pennsylvania Avenue, N=VT 
Washington, DC 20580 

Dear Sirs: 

. 

c 

Please add my name and telephone nuhber to the national registry for people who do not 
‘wmt to be called by telemarketers. 

I think that telemarketing is an invasion of privacy. I don’t pay my telephone bill for 
total strangers to aggravate me almost everyday and at any time of day or night. If I want 
to make purchases, I will call vendors on my own without the help of telemarketers. 

I would like to thank you in advance for anything you can do to stop telemarketing 
forever. 

Sincerely, 

Beverly. D. Dobson - 
. . . . . . . . .  . . . . . .  . . . . . .  . . . .  . :: 
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Fourth Sunday in Ordinary Time PAGE TWO 

1/30/02 
Dear Friends, 

Did you hear the good news? Well, I almost jumped 
out?of my socks when I read about it in last week‘s 
Inquirer! You and I have a chance, finally, to stop 
one of the most nagging, hateful, and insidious 
annoyances of our modern society, Telemarketing. 
Just when you have a hundred and one things to do or 
just when you want a few minutes of peace, the phone 
rings and some clown wants to know “‘How is your 
day going?” Then the pitch to buy something that you 
never needed or to do something that you never 
thought of doing. One poor soul (a tekmarketer) 
called me at borne (I was sound asleep) and tried to 
sell “the little lady’’ and me a trip to Hawaii. Not 
being overjoyed at the intrusion, I said that she was 
hardly little, some 400 pounds, and she hates my guts 
and we’re now in divorce court. He thanked me and 
asked if anyone else in the house would like to take 
his “love boat” to the island. Please! 

The Federal Trade Commission is looking to change 
its six-year old Telemarketing Sales Rule and fiee us 
&om the relentless scourge of ringing phones. Its plan 
is to create a national “DoNot Call” list of consumers. 
All you will have to do to get on the list is to noti@ ’ 

the FTC and you will be fiee of all Telemarketing 
folks. They imagine this simple-process will take , 

some time to implement and they would like to hear 
from you. Areyou bothered by their calls and like the I 

idea of stopping them or are you so lonely and 
cloistered that you need some human contact. Please 
inform them of your wishes before March 29th at: 
By mail Federal Trade Commission 

Office of the Secretary 
Room 159 
600 Pennsylvania Ave. N W  
Washington, DC 20580 

By e-mail to tsr@ftc.gov 
Please mark your mail or e-mail submission with 
these words: “Telemarketing Rulemaking- Comment 
FTC File No. R4 1 100 1 .” 

Don’t expect another person to write! Act today! . 
Send some notice and inform the FTC of your ideas 
and wishes. “But Father, the gag rule would also stop 
all calls for charitable causes.” Super! An interruption 
is an interruption. You give at church and St. Gabriel ; 
church gives about 30% of its income to all kinds of i 
very reliable charitable causes. If we don’t cover it i 
maybe it should not be covered! 

. 

I 

! 
I do hope you all write. We are talking about privacy :, 

and personal peace. With all the intrusion and Ads 
bombarding the sanctuary of your home, I don’t know i 
how parents can raise their children today. The next ‘; 
job for the FTC will be to check out the Internet. I’ve i 

received some invitations that really embarrassed me 
and I’m 68 and no wallflower. Please write and 
protect your privacy. 

Have a great week and pray for the powerless and the 
chemically addicted You are in my daily prayers and 
once a week I offer up a Mass for you and your 
family. Peace. 

Father Dan Dooley 

PS One of the teens was omitted in last Sunday’s 
Bulletin that helps with the Pre-School Sunday 
Program. We are very sorry this happened. W e  
would also like to thank Megan Walsh for her help. 
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, 

January 29,2001 

Federal Trade Commission 
Office of the Chairman 
Room 159 
600 Pennsylvania Avenue, NW 
Washington, DC 20580 

Chairman Muris, 

I understand that the FTC is proposing a national "Do not call" registry allowing the 
public to opt out of telemarketing solicitation. 

I fully support this proposal. I feel that this form of "salesmanship" is one step from' 
simple harassment. If I am interested in acquiring a product or service, I will look for it 
on my terms. I have no control of when a telemarketer will interrupt my family. 

While I'm sure that there are many reputable telemarketers, each time I have asked for 
a number to call back and verify theampany, or even a s k  to haveinformation~sent-to 
me, the requests have been denied. Even if these companies are "real", I simply don't 
trust any phone solicitation that I do not initiate. 

All things considered, 1 simply do not and will not buy from a telemarketer. I would 
welcome to.-opportunity to not be bothered by unwanted and even illegal phone 
sulici tation. L cg 4 _  

Steve Ekin 
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February 01,2002 

Federal Trade Commission 

Office of the Secretary. Rm. 159 

600 Pennsylvania Ave NW 

Washington, D.C. 20580 

Dear Sir: 
I am very upset with telemarketers who invade my privacy by calling me at home 

to sell me something I don’t want. I have paid for the telephone service and I don’t want 
the calls. Do something about these vultures. My elderly mother is constantly harassed. 
She doesn’t understand whets going on when no one is on the line because a computer 
has called her.. She has a feeling she must be nice to these people when they come on the 
line so she listens to their spiel even after she has told them she is not interested. What 
can you do to protect us? 

Looking forward to some relief fiom this nuisance. 

Karen Folrrer 
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